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1 y) 3 4
6 7 8 9 'o 1

13 14 15 16 ‘7 18
20 21 22 23 ¢4 25

27 28 29 30 31

Lectures and Workshops (Classes: 13.30-20.00)
Exclusive Site Visits (Time: 13.00-18.00)
Experiential Learning Trip - Domestic Trip:
Songkhla Urban Catalyst (2 days 1 nights)
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Session 3: Al-Powered Dashboard & Strategic Data Storytelling
14 Al 4288519 Dashboard w3auLanl3aA8UaUARE19DDITN

9.00 - 12.00 u. Business Intelligence & Modern Dashboard Design
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Exploratory Data Analysis for Executives
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Data Visualization Strategy
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Session 4: Al Tools for Manager Workshop
14 Al Judaingdauda wiudszandamnisinau ansudideu Yrelunstauazdndula
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Fonauuazdoansiiegnaiionndn

- delassairsnshiauadniuguins (Executive Presentation) Lile
Foansusuidudfldognansedu

- defaunuey ssyamidssiionnistululasinisdounua wion
wmeduierdesi

- JulsziunsuszyuLazinnuaNAUNTIUD991U (Action Tracking)
Welinsidiuanusdedes

- @579 Opportunity Discovery 310154 Al eaumlanialng 9 210
doyavidomsudiirnduiety

12.00 - 13.00 u.

WNNA9IU

Session 5: Agentic Al Solution Workshop
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Concept of Agentic Al
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Group Workshop: Designing Al Agent Solutions
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Group Workshop Presentation
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Group Discussion: Organizational Challenge Workshop
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Session 7: Data Governance, PDPA, and Risk
dnn1stoyaliliuszuu anndudeamsld Big Data uas Al ldagegndias

13.00 - 16.00 u.

Data Governance & Ownership
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ISgUINTIMUAUNUM Wil LagnsEUIUNITInN1Stayaliaenadeiuiusia
DIANS

Data Sharing Framework
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PDPA & Al Regulation
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o

Risk Management
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I; BIG DATA INSTITUTE

amuudayavunalrnd

6. MIRUANISSUALAS
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B)
LEAD Hands-on Big Data & Al for

N E'XT Next-LevelyFuture Leaders

KandasadnSURUSKHISS:QUAU

wcuu1uu:>n0§ms'tumuasginau Big Data &

| — —
T |
7 Highlight Sessions ™ :’

Big Data & Al Essentials Al Trends Data Governance,
for Executives & Live Demo PDPA, and Risk

wWasudoyatkidu snuinsud Al uuomv USKISADWIdYYD
A WIGWSgUMOYMSUULUU inAluladinusSmisdovs ua:omuuadiu Al ndavs

Building Talent for Al-Powered Dashboard Al Tools for Agentic Al
Data-Driven Culture & Storytelling Managers Workshop Solution Workshop

gasduSomsasonu Data asw Dashboard Raaulong 13 Al 1Wuggoedoudd @2nuuu Al Agents fd1wuKU
LWDUULAZDUDVANS wsaulasovoghviiootw W UtSTaoSvniunnanaviu ua:mviuunuagvtdus:uu

mludavrangast P

Lo BDI hibsvuEess Kangaswuou 4 Su hiutsiaose

au Big Data ua: Al stQuus:inf

tu ibis Styles Bangkok Ratchada

Hlands-on Experielie €) s:o:pamangas s:wsui 13-14, 20-21 FomAu 2569
avijaldindovibo Al hlUtdtuovAnsianso

Real-world Use Cases wWasvavasuairiul

Scan QR Code
avn:dgulag!
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Networking
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BIG DATA INSTITUTE
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B) JouRrRNEY

; " BIG DATA INSTITUTE

dmuudpyavwunalned (90ANMSUKIBU)

2023 ‘ A public organization under the Ministry of Digital Economy and Society,
officially established on June 1, 2023, by Royal Decree announced in the
Government Gazette.

oommUuaonmsumuu Jonans:nsovadnalWalAsuUZNDUa:dVAU
nodvdullp3ui 1 gnuigu 2566 ONUwWS: s1wnquimnus: NAUSIBNDDIYLIUNWL

2019 .«
it GBD

Government Big Data Institute

BDI was formerly under the supervision of the Digital Economy Promotion Agency (depa).
Its original name, established in 2019, was the Government Big Data Institute (GBDi)."

——

dolud LngagMelanmnuqQuavavdiinviudvlasulAsgnoddna (depa) ua: SolauuDvamUUY
AnpAviul 2562 Ad dogudvlasunmisiinsizhla:usuistoyavunathedmasy (GBDi)



B) Wusfioovdns (Our Mission)
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B).Overview

PEOPLE
ABOUT 60%

DATA SCIENTIST, DATA ENGINEER,
PROGRAMMER ETC.

33 YEARS

AVERAGE AGE OF OUR STAFF

>200 >100

PROJECTS ORGANIZATIONS IN 19 MINISTRIES




I3) OUR SERVICE
Data and Information Technology

e Training Program

Big Data Platform

- In-House * Data Engineering Services
- Public  Full Stack Development
- Online * Information System and Security 48

Il ™\
N

- Customized Courses System Architect Design

* On-the-job Training

- e B e e

O i ddboy

il 2% ) Consulting
B Data Analytics

X

wf s f’é g « Customize big data system design
for business

 Data-Driven roadmap for business

* Technical advice for Big Data and Al

application

* Al & Analytics « Data Catalog
* Analytic Dashboards « Data Governance

* Provincial Data + Data Modeling
Platform



B) DATA ANALYTICS SERVICES
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B) DATA ANALYTICS SERVICES

ATA CATALOG

NMUtJBUoyalWalRIKUMWSDU

0o — —
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guddousug

s:uuasUty UryBdoyangnsousoulasanivudoya
yunalkey (BDI Discovery Catalog)
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Auryadoya:

Popular tags

ana

1.6k GO

ple
¥QUDIYANDVANSIIVIYCADNISUSKIS
vaMs ua:NiscoyaaunluiBviu
EE3EE

B
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3) DATA AND INFORMATION TECHNOLOGY

TRAVEL LINK

AugnavNisidoulovua:weuunusmsdayadiu
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I BIG DATA INSTITUTE

JuLAaDU
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Powering Thai Tourism
with Connected Insights
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I;) HEALTH LINK (Health Information Exchange System)

uwaawasunarvtumsidauluvuazuaniagudoyals:3anssnundnudonalsowsiuia
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B) Data Integration and Intelligence Platform (D2)

uwaawosuystuIMsila:dtAsi:kdoyas:auus:inAa Agnwauunlag
BDI tWwoasvs:uulioFAdoyanaiv (National Big Data Platform)
tRKUDEIUMAST MASSAD La:MAFoAUAIISOLEDUTEY LS

Joyasounuldoghvdanans GUS:ENSNMW 1a:AuLdal NVgoBE

thnso>1ouwulBvuleuvisaitduiduugiudoyaoso

D2 Components SERVICES

+ IBAMUSNUILa:usSMIsItAS1KUoala:Unyoyius:auyd

= — = AUSNULIAUNMISLESTDYA
== A o2 = = :
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Data Analytics
& Al

Data DENE Analytics Data
Catalog Linkage  Data Lake Tools & Sensitivity
Engine Services Assessment



B) Thai Large Language Model (ThailLLM )

Tasvmswauunlasvasowuziu Al muninguuu Open Source IWaasvs:uUdLA Al
uoulnuRoUTONIMSIZVIUDSY oWwcuuilulaaNdtoNMu SCUUSSSU La:AIUBUBDU

vovlng Wathnnnmadoutdhfvuatsviulaogivigus:ansmw

AI Ecosystem

READINESS ADOPTION

— Open Source Al
' = novnuWoLasHa Infrastructure
IWWalASUZNPUa:FOAL

: Global Tech Al Regulatory Education .
Infrastructure Sandbox Technology L

Developer/ National Data Benchmark & . _
B) ~ectect

«NSTDA P Digitalization/ . .
BIG DATA INSTITUTE National . Digital Government Governance Safety and Security Agriculture
Research Policy = cofmcemaperiess | igiai 0| v Framework
VISTEC A1 ATAT
VIDYASIRIMEDHI I 3 a . . "
sssssssssssssssssssssssssss N Enabling Factors (Incentive Programs, etc.) for Startups, Service Providers, Al Communities

High Speed Internet, Cloud, GPU, Supercomputer, loT




I3) BDI'S TRAINING CATALOG (sounnus:inn)

Data Governance

and PDPA Data Visualization

Data-Driven Decision Digital Transformation

Artificial Intelligence Data Science




I;). EXAMPLE COURSES

naudnne

WUSK1SS:aUgv
(Executive)

nangas

Introduction to Big Data Analytics and Al

WUSKIS
(Management)

Design Thinking for Data-Driven Decision

RIBuOBITY
(Specialist)

Dashboard Masterclass: From EDA to Data Visualization

undngnAaasdoya
(Data Scientist)

Introduction to Data Science, Al Analytics, and Basic Python
Intermediate Data Science and Al Analytics with Big Data
Advanced Techniques in Data Science and Al Analytics

3-7 du
2-10 du

Uun3FoNsYDya
(Data Engineer)

Data Engineering Fundamentals
Intermediate Data Engineering

Advanced Data Engineering: Building Secure and Scalable Data Platforms

3-7 Su
6-7 du
6 Ju

Data Team

Data Governance Frameworks: Principles, Policies, and Practices
From Concepts to Portals: Data Catalogs with CKAN
Strengthening Data Governance, Data Catalog, and PDPA

3 $oluv
1Ju
2 du
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Appendix



I}) OVERALL COURSE CATALOG

‘ Data Visualization
Data-Driven Decision

Introduction to Big Data Analytics and Al

Dashboard Masterclass: From EDA to Data Visualization

Next-Level Bl: Dashboards, DAX & Data Science

Design Thinking Workshop: Data-Driven Decision Making Beyond BI: Advanced Data Visualization with Data Analysis

Design Thinking for Data-Driven Decision Power Bl in Practice

Tableau Essentials for Data Visualization

‘ Digital Transformation Excel for Data Analysis: From Data Prep to Advanced Insights
Basic Guide to Digital Transformation and Al Governance
Al-Driven Transformation: Governance & Readiness Assessment
Digital Transformation & Al Planning Workshop Introduction to Data Science, Al Analytics, and Basic Python

Enhancing Your Organization's Data Journey for Digital Transformation Intermediate Data Science and Al Analytics with Big Data

Advanced Techniques in Data Science and Al Analytics

‘ Data Governance and PDPA

Data Catalog Mastery: Collection and Management

Data Engineering Fundamentals

CKAN Fundamentals: Open Data Management Intermediate Data Engineering & Services

Data Governance Frameworks: Principles, Policies, and Practices Advanced Data Engineering: Building Secure and Scalable Data Platforms

PDPA Essentials for Effective Data Privacy Management

From Concepts to Portals: Data Catalogs with CKAN ‘ Artificial Intelligence (Al)

Foundations of Data Governance and PDPA . .. . .
Al-Driven Decision Making for Executives

Data Governance and Catalog Essentials for Effective Data Management Strategic Al Adoption and Implementation

Strengthening Data Governance, Data Catalog, and PDPA Landscape of Al Ethics and Trustworthiness

Al Maturity Analysis & Planning Workshop
Generative Al for Data Analytics




B) BDI'S TRAINING CATALOG

Hangasaiu DInYoyagdnagns
Data-Driven Decision ESINUNuEI[GEIEERIIREENS

A) Introduction to Big Data Analytics and Al

3hr What is Big Data? Why is It Important?
"« Big Data Analytics and Al Concept Overview
* Data-Driven Decision

. , A+B) Design Thinking for Data-Driven Decision
+ Case Studies NSCUANWVIDINDAAIKNSSUCIID A

* What is Big Data? Why is It Important?

‘1 Day ° Big Data Analytics and Al Concept
B) Design Thinking Workshop: Data-Driven Decision Making (D)Vtel’\[I)Ie.W Ny <

ata-Driven Decision
Case Studies NstUANWIDINDOEIKNSSUCID A
Introduction to Big Data and Data Analytics
Digital Transformation
Data-driven Organization and Case studies

Design Thinking Workshop

'3 hr. Introduction to Big Data and Data Analytics
Digital Transformation
Data-driven Organization and Case studies
Design Thinking Workshop

Presentation
Presentation




B) / Introduction to Big Data Analytics and Al

[

AUAUUARISYU: WUSKISS:QUFD, S:QUuNalv, s:Qudu
sUuuunmisdou: In-class, Lecture
sg:10a1: 3 ¥2luv

DVAUS:NDUUDVHANGQOS

Kangas "Introduction to Big Data Analytics and Al Wu
KaNgass:o:auNooNUUUUIWaRUSKISS:AUgY TaudlanUs:aoAKan
WoasvAd W toIREaAUMSISUS: Tauumnuaua?umsmoautawo
gnsAlaasuas uIauwuaoaonnsnanamsuumuumsmn:nuun?a
unuwnuaouauauuwothm La:NMsdLAsI: huaua?uusunuaoa\)nns
Icw?unsrunnuwnhamhawlwathwunausuanmsmhumwms
Us: qnmtuuaqa?uamumsruosotnsoasmnanqmsds nouaoy 4
KOUDKaN:

1)  What is Big Data? Why is It Important?
MA W onudoyavuatked (Big Data) ua:adwudiAcy (45
un)

2) Big Data Analytics and Al Concept Overviewnmwsouuov
ms3iAs1:RUpYauauudAadoynuds:aud (45 uin)

3) Data-Driven Decision
misdadutdlagtddoyalduran (45 uii)

4) Case Studies
nstdAnuIDINRAaIKNSSUCVa (45 uii)

WauovMsiSou (Learning Outcome)

é N
wlsauwﬂonanmsmsmobnadmmcnuuaua
MUUSUNUDYIUSIUADIRUNIWNITODINNSTUANL L

L ) 38Jana

anuUsetu
_ ) SuiSou
WISEULTNDKANNISUDVYMISIBUDYA ULa:lASDYUD
Js:nounmisaaduto
\_ y




Ig) / Design Thinking Workshop: Data-Driven Decision Making

*  ANUAUUARISYU: WUSKISS:AUEYD, S:QUuNalv, s:Qudu
« sduuumsaou: In-class, Lecture
¢ Szgzdal: 3 3OWY

DVAUSINDUUDVKANGQOS

/ lv‘\'/aa§1on:nuuh?amocﬁumsZzZUs:Iazsu'ﬁaL‘gaua:mscToe‘IuZm)
gnsAdas/uleguielagnistddoyatduknan aIWUSUNUDVDVANS
WiunisaSulrenstiAnuiNnainkale uazAnAadvlong Critical
Thinking nisinAaundeyrkiddgnisiddoyanazns:udunis Data
Analytics lagtdrnannis “Design thinking for Data Products”

e Introduction to Big Data and Data Analytics (30 uin)
e Digital Transformation (15 uin)
e Data-driven Organization and Case studies (45 uin)

e Design Thinking Workshop (45 uin)

WauovMsiSou (Learning Outcome)

e Presentation (45 un)

M

4 N )
WISsUoranmsmisaviongdoeynicnudoya
MUUSUNYDOVIUSIUNDIKUMWNIIODINNSTUANW

\ V.

4 ) .
N - .- 3S5ana
WiISouoranMsuovMstduoyads:Noums Sfustslu
aaduto e

susSau

\. V.

é )
WiISsulNoMsidus:lgsudoyatwomsaaduto
lagMSISYUSHIUADDEIONSTUANU

\ /4 \L J

(. C o - - é )
WISOULToNSs:UdUNISiuMsvamMlAsvLNISAIUMSES o
v . = — - uLaud
Us:lgsudoya uazawisnaviongdoyniaiudoya HavIU
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B). / Design Thinking for Data-Driven Decision

(

AUAUUARIEsU: HUSKISSNa1v,s:audU, RIBYIBINYAIUTDLA
sJuuumisaou: In-class Discussion, Lecture, Workshop

s:=g:=1Dal: 1 du

DVAUSINDUUDVKANIQOS

nangastgnoonuuutdunangass:o:FudMSUNUSKISS:AUFD
Waaswadwhtomvudiumsidus:Tosidoayaua:msaaduld
1Bognsmaas/ulguislasmstddoyatdurnan aauusunuooLd
a:ooANs KuMsasUuNstiANIAKaINKA1Y La:KANMS
“Design thinking for Data Products”

1) What is Big Data? Why is It Important?

mAUtoNudpyauwatked (Big Data)
wazAWaEAtY (45 uin)

2) Big Data Analytics and Al Concept Overviewmwsdouuov
misdiAs1ikdoyauazuudAaloyonus:aud (45 uii)

3) Data-Driven Decision
msaadutolagidvoyaldursan (45 un)

4) Case Studies
nstifinyDINROaIkNssuciva (45 uii)

5) Big Data & Al Analytics Process (30 uii)
6) Design Thinking Workshop (90 ui)

7)  Presentation (60 uii)

WauovMsiSou (Learning Outcome)

[ Y
RSsUoKanMsmMsAavlongUaumidnudoyacu
USUNUDYVLIUSOUNVIRUNIWNIIVDINNSTUANWY

\ y,

é N
WISsUoranMsyovMsiddoyads:Nounis
aaduto

L y 3Soana

onuUsistu

a ) -
. . N y o suIsSsu
WiIsSguioMstdus:losudoyatwomsaaduto
lagNMISISgUSKIUADDEIVNSTUFANUY

\. y.
WISouLdN(oNs:uduNstunisdamlAsvNMsAUNSs
Us:lgsuvoya uazawisadviongdoyniaiudoya
AIUUSUNUDYLIU
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B) BDI'S TRAINING CATALOG

[ ™ L
nandasalu U bl ¥ :
v SLASI=K DIVLAWU wastdagunWiu

Digital Transformation NG EEEG e G ANSIL

t*i

C Digital Transformation & Al Planning Workshop

‘2 b * Introduction to Digital Transformation, Al and Strategic
ay

A Basic Guide to Digital Transformation

Technol Trend
and Al Governance echnology Trenads

Digital Transformation Process
» Introduction to Digital Transformation Digital Transformation Maturity + Al Readiness Assessment
‘3 hr. Digital Transformation Gap-Analysis
Digital Transformation Canvas Workshop
Digital Transformation Planning Workshop
Presentation

* Digital Transformation case studies
* Introduction to Data & Al Governance

B Al-Driven Transformation:

Governance & Readiness Assessment p ) Enhancing Your Organization's Data Journey

for Digital Transformation
‘1 Da * Introduction to Digital Transformation

+ Digital Transformation case studies Digital Transformation Process

* Introduction to Data & Al Governance Introduction to Data Journey

* Digital Transformation Maturity + Al Readiness Data Journey Design Workshop
Assessment Presentation

* Introduction to Digital Transformation
Day




Ig) / Basic Guide to Digital Transformation and Al Governance

*  ANUAUUARISYU: WUSKISS:QUFD,S:QUNa1v,s:audu
« sduuumsaou: In-class Discussion, Lecture
o S:g:dAN: 3 BOWY

DVAUS:NDUUDVHANGQOS

/

\_

nangastgnoanuuutdurndangass:o:au d1MSURNUSKIS
IWoasvANUWhtondannisuov Digital Transformation
NS:UDUNIS LUDNIVNISATUNIS wazNSeUfinuyl WD
KANNMISUDVSSSUNUIadoYa pvAUs:NdULa:AUFIATY
ypvsssuUNUlIadoya WNPNS:UDUNIS NSDULLA:UIASTIU
tunisdamsssuiuiadoya

Introduction to Digital Transformation (60 uin)

Digital Transformation case studies (60 uin)

WauovMsiSou (Learning Outcome)

Introduction to Data & Al Governance (60 un)

_/

~ )
WiISsulonanMsuov Digital Transformation
NS:UDUNIS LUDNIYMSOLGUMS Ua:NStUANWL

\_ y
WISgULDKHANNISUDVSSSUNUIadoyaua: Al 383ana
pvAUs:NoULa:ADIEIATYUDVSSSUAUIadDaLLA: anuUsslu
Al suissu

\, Yy

a R
WISYULNIDNS:UDUMS NSDULLAUIASTIUIUNS
varmsssufiviadoyaua: Al

\_ Y




o
Ig) / Al-Driven Transformation: Governance & Readiness Assessment

(

\_ _

—_— e ~—

AUALUARISIU:AUSKISS:AUY, s:AUNa1v, 19 IKINADIOILNULA:

WCUUIDVANS
sJuuumisaou: In-class Discussion, Workshop
sg:10a1: 3 ¥2luv

DVAUSINDUYDVKANTQOS

hénaumsﬁaanuuu1v‘x)azs':>a?ﬁv§u§msa1msmﬁﬂamsluéh
WIUDVANSADE Al (Al-Driven Transformation) ws$aunv
13oudiAdoviioUs:tTuADIUWSDUUDVDVANS (Al
Readiness) ua=vanisnuus:tAusssuifnuia Al 1su AU
TJsvolda AWYASSSU ADIWSURNQBDU ua:ADIudananeauov
Joua

Introduction to Al-Driven Transformation (60 uli)

Al Readiness & Risk Assessment (60 ui)

Al Governance Framework & Best Practices (60 uli)

WauavMSISgU (Learning Outcome)

WISEUEISODSUNYLUDAQUDYD A
Al-Driven Transformation ua:unuinuov Al
(UNMSYNS:QUDVANS

\ J

r )
WISEULTNDDVAUS:NDUYDVYNMISUS:LITUADIUWSDU
UDvDVYANSCioMSIS Al e

L ) 385amna

r ) artluiwlu
- _ - i < suisgu
WISgUAINSOSLIASERADIULdYVUAUSLAU
sssufiuia (Governance) AtRgdUovrU Al

\ y

4 N
WISguausald Framework drnsuds:loundu
wSouuovovANS (Al Readiness Assessment)

\. J




Ig) / Digital Transformation & Al Planning Workshop

AUAUUAKISYU: WUSKISS:QUFD,s:aunaiv,s:audu
sJuuumisaou: In-class Discussion, Lecture, Workshop
S=g:=10at: 2 du

DVAUSINDUUDVKANIQOS

rangasloonUuUUUNWORUSKISUAAUDIVUNWU
gnsAaasuavavAnsAdovNsiasgundIUWSoUSUDD
AunistJaguulavlugnadnaua:Urynyis:auvy (Al)
TagidunvaA>udtoBonagns nisus:liua>uwsou

YDvDVANS Lla:MmsoanuuulnWuluamsasvtdus:uu
e Day 1: From Awareness to Readiness( 6 3oTUD)
e  Opening Session: Future-Ready Organization in
Al Era
e Understanding Digital & Al Transformation
e Mapping Your Organization: Self-Assessment &
Readiness Check
e Governance & Ethics in Digital-Al
Transformation
e Day 2: From Vision to Action (6 $3luv)
Strategic Planning for Digital & Al
e Designing Your Digital & Al Roadmap
e Use Case Ideation & Pilot Planning
e Presentation & Group Coaching

WauavMSISyU (Learning Outcome)

a D
AsuasaNtousSUnuavmstlasumiug Digital
ua: Al Tdoghvosauaiu

\ V.

é Y
AsouasndaulgvnagnsovAnsiumst
inAlulagadnaua: Al TUtdosv e

| ) 3s5amna

- N asjuiw'tu
RIZ0UAIISOUSILTUADIUWSDUUDVDVANSILA:ADI sutsau
NMMetumsnsiudwosu

\ y

d A
WISudIsndamuwunagnsua: Roadmap uov
ovANsA1U Digital & Al

\ y




Ig) / Enhancing Your Organization's Data Journey for Digital Transformation

*  AUAUUAWISYU: WUSKISS:QUAU
« sduuumsaou: In-class Discussion, Lecture, Workshop
e S:zg:daAN: 1du

DVAUSINDUUDVKANINOS

/ nangasdgnoonuuutdukdngass:e:au dMSURUSKIS
IWoasvANUWhtondannisuov Digital Transformation
NS:UDUNIS WUDN1VNISAILTUNIS La:NsalfAnu
ms3iAs1:Ainsiiviudouutuanucu: Data  Journey
Whtomsrivututonuu mslkavavdayadoudduth U
Uaeth awnsnoiapenuitdu Flowchart 16 uazawnsn
ponuuuuuonv Digital Transformation lagnisusu
ldumvomsinavovdoya MsUSUNS:UdUMSIKLIKUIEY

e Introduction to Digital Transformation (60 uin)

e Digital Transformation Process (60 uin)

e Introduction to Data Journey (60 uin)

e Data Journey Design Workshop (120 un)

\Presentation (60 un)

WauovMsISgu (Learning Outcome)

r
WiSsulnonannisuov Digital Transformation
NS:UDUNIS LUDNIVNISAILTUMS LazNSTUANU
\_

|

Data Journey Uoppuu uazuudmvnmsydsudsv
misUsuldasutAtsnautunism Digital

kTransformation

]

3S3ana
SHVESTI(T]
suIissu

.




B) BDI'S TRAINING CATALOG

S b
hangasaiu dsivs:uudoyanlusvlda uskhisvanisdoyalavaoany

Data Governance and PDPA B LM DA SR EA L LA L

A | Data Catalog Mastery: Collection and Management

PDPA Essentials for Effective Data Privacy

* Introduction to Data Catalog D Management

hr. » Case Study

- Data Catalog Workshop asrwAULdNDISoY Data Transformation N1ssssuIN

uladoya BIG DATA wa:msAuAsovdoladduynna
PDPA
MsUfUGmMUNANKUIY PDPA wa:nnKuIg3ufLigdUponiu
‘3 hr. « CKAN Fundamentals: Building and Managing mstsuaya
Data Portals JoAdsSlWoNMsdamsAwUanangdoyaddouynnacu
NQKUIY
Data Governance Frameworks: uganmmﬂﬁusz)usau [13] ua:onLwaﬁauuaaejTanaoﬁa
) Principles, Policies, and Practices LWoNISMYIURENVHUS:ENSMW wa:aaAIULEYD
nstdAnu Mstdus:losuoindoyavunatihndogioUanany
wazthn:zau

B )| CKAN Fundamentals: Open Data Management

hr * Introduction to Data Governance
j « Data Governance Standard




Ig) / Data Catalog Mastery: Collection and Management

[

DVAUSINDUUDVKANINOS

ATUAUUAKISYU: WUSKISS:QUS:AUAU, NuAudoya

sJuuumisaou: In-class Discussion, Lecture
Szg:10a1: 3 3Oluv

nangastgnoonuuuildukangass:u:au dksu
WUSKIsua:Audiudoya LWoa$10ADIULTITD
KanNNIsyDvsssunuUlIadoya ovAUs:NduLa:
ADIWdIATYUDVSSSUAUIadDoYans:uduUMS NSoU
ua:urasgiutunisdanisssuiiuiadoya LD
KannNisyovyaUoya UryBdolya uass:uuunys

voya Us:lgsuupvutyduoya

Introduction to Data Governance (45 uin)
Data Governance Standard (45 uii)
Introduction to Data Catalog (45 uin)
Case Study (45 uin)

WavavMsISau (Learning Outcome)

r

WISEULNIDKANNISUDVSSSUNUIaUDYa DvAUS:NDU
wa:AWEIAtYUDVSSSUNUIadoa

~

ISguLtnidranMsyDvYBaUdDYA UtYBUDYa La:S:uuU
UtuBUoya Us:lgsUupoUtydioya

G

G _/

4 A
WISEULTNIDNS:UDUMS NSDULaIASTIUIUNMS
varmsssufiuiadoya

\. v,

4 N




Ig) / CKAN Fundamentals: Open Data Management

[

DVAUSINDUUDVKANIQOS

AUAUUARISYU:HUSKISS:AUS:QUQU, AUSSSUINUIadoya
sJuuumisaou: In-class Discussion, Lecture, Workshop
s=g:=10ar: 1-2 du

nangastgnoonuuuldunangass:o:au SIMSURUSKIS

AusssuNAivnadoya ua:Audiudoya IWoadhvA U
KANNISUDYSSSUNUIadDa ovAUSs:NDULLa:ADIUEATY

UDVSSSUNUIATDYANSIUDUMS NSDULA:IASTIUIUNMS
vamsssuiuiadoya Wtumsdamunyddoya u1asgiu
UtyBdoya ua:msis CKAN

Introduction to Data Governance (2 #>luv)
Data Governance Standard (1 335Tuv)
Introduction to Data Catalog (2 $21uv)
Data Catalog Standard (1 351uv)

Data Catalog Workshop (3 351uv)

CKAN Workshop (3 351uv)

WauavMSISuU (Learning Outcome)

é Y
WISgULdNdKaNMSUDYSSSUNUIadoya DvAUS:NDU
wa:AWEATYUDVSSSUNUIadoa

\. y.

r w — S
- c . . 385ana
WISgULTNdDKaNNIsSUDYSSsUNUIadoya DvAUS:NDU —

v o - . v onuUsstu
na:AIEIATYUDVLSSSUNUIadoa o
v suIssu

\. y

4 a
NISsULtuNIsdaMUnddoya LassiudnyBUolya
la:Msts CKAN

\. y




Ig) / Data Governance Frameworks: Principles, Policies, and Practices

,

AtUAUUARISoU: Aududaya, yanansiu
sJuuumisaou: In-class Discussion, Lecture
Szg:10a1: 3 3Oluv

DVAUSINDUUDVKANIQOS

nangastgnaonuuullunangass:o:du §1MSUNUSKIS
ua:AuAuToya IWaas VAT TDKANMISUDVSSSUAUIA
Joya ovAUs:nduua:Ad1ud1AYUDVSSSUNUIadDya
NS:UDUMS NSoUlla:uIasIuluNIsdansssuiiviadoya
mscidunisciva AlRgdTov uaznstiAnu

e Introduction to Data Governance (45-120 uin)

e Data Governance Standard (30-45 uii)

~N

_/

WavovMsIiSgu (Learning Outcome)

( N /7 )
WISsULTNdDKaNNISUDVSSSUNUIadoya ovAUS:NDU
wa:Ad W AtYudvsssUNUIadoya

\ J

4 A .
o 583ana
WISYULUNDNSIUDUNIS NSDULlazuIAsTIuluNs -
o . anusetu
vamsssufiuiadoya o

i suisgu

\ y

4 N
WISguloNsvamsssuiivnadoya nisatauns
cihoa ANYITDY La:NSTUANY

\ y




Ig) / PDPA Essentials for Effective Data Privacy Management

AUALUARISIU:RUSKS, IKuhAulowig, Data Owner, Data
Protection Officer (DPO), IT/HR/Legal

sduuumisaou: In-class Discussion, Lecture

szg:zoan: 3 3Oluv

DVAUS:NDUUDVKANGQOS

/

\o PDPA Implementation & Good Practices (45 uin) /

hénqmsﬁq'\)u]u?ﬁqﬂams?ua\)ﬁnsmﬂahénmsua\) \
PDPA 2ghons:3U Baou uazawisadhluidusrkisvanis
Joyadouynnaldosv notuyuyovulouiy inAlulad ua:
NS:UDUMSMYIUDVANS

PDPA 101: whitovhatu 1 $21uv (60 uii)
Data Lifecycle & Risk Points (45 uin)

WauavMSISyU (Learning Outcome)

s

\,

RISEUAIUISNDSUIYKANNISEIATYUDD
ws:siwsutyndaAuAsovdoyadduynna (PDPA) Ta

f

\,

RIoUIoKINALA:UNUINYDVKLDYVIL/YAAATU
nMisuskisdanisdoyadduunna

r

G

W
d]

~

[BouaWSNS:UAIUIEDVIAEDVTKSAIAEIAU
oadd uuAnaMuludYLANS

r — -t e — e — _l: -
wulsauanmsnlaantvuu:)m\)Ugumua:msa\)ua

Wovdutumsusmissamsdoyadouunnaeoi

Jds:dansnmw
\

3S3ana
2nuUselu
sussu/
Mini Quiz
/ au-adu
nsaiAnw




B) BDI'S TRAINING CATALOG

S b
Kangasaiu dsivs:uudoyanlusvlda uskhisvanisdoyalavaoany

Data Governance and PDPA BRGERULNDAAVE LM EI L LA LS

. . AB) Data Governance and Catalog Essentials for Effective
AB From Concepts to Portals: Data Catalogs with CKAN c D Data Management

‘1 D * Introduction to Data Catalog E D * Introduction to Data Catalog
aY . case Stud =2 PAY . pata Catalog Worksh
y ata Catalog Workshop
» Data Catalog Workshop CKAN Fundamentals: Building and Managing Data Portals

« CKAN Fundamentals: Building and Managing Data Portals Introduction to Data Governance
Data Governance Standard

w * *
@ Recommended Strengthening Data Governance, Data
Catalog, and PDPA

CD Foundations of Data Governance and PDPA » Wugu Data Governance Ua:UNASTIUAADSS

« Introduction to Data Governance  uudAa Data Transformation ua:nisvanis Big Data
Data Governance Standard A WINTDUA:LUDURUARgNAavMUNNKUIe PDPA
‘1 Day MsUfUAMUNNKUIE PDPA ua:ngKuegsuitiesdoo wudNMvdaMsdoyaddouunnagvlananeua:gus:ansmw
Jonds$lWansdamsadulanansdayadouyAnamuNnKug nsrﬁﬁnuwmswﬁagauum?m.gash\)mm:autuaoﬁns
LUSNOMSLIAUSOUSOU 15 uasldaiwedoyansholanans wuzUmstd Data Catalog iwodas:i0guua:{ivioya
nstiAnuIMstdUs:Tosuondoyavunalnedogivlanasis Workshop mstdviu Data Catalog nugayadso
1Sougnmisasouazvanis Data Portal aog CKAN




Ig) / From Concepts to Portals: Data Catalogs with CKAN

2
S

DVAUSINDUUDVKANIQOS

/

i
W

UALUARISoU:KNA IT, Un3tAs1Rdoya, UNWUUNS:UU,
qQuas:uuudoya (Data Steward / Data Owner)
Juvunmsdou: Lecture + Hands-on Workshop

:p:10a1: 3 3OO

nangasdo:wigidoutdrtodouduudsaauav Data\
Catalog ua: Metadata TUouionistdviu CKAN twe
dasowosnavoyaovAnsksovoyallapevius:anSmw
Wiufionssu Workshop Aawnsathlutdoiunsoldanui

What is Data Catalog? (45 unn)

Introduction to CKAN: Open-source Data Portal
(45 uln)

Hands-on: a$1o Data Portal > CKAN (90 uii) /

WauovMsISou (Learning Outcome)

r e )
WISouULDuUdAQ Data Catalog, Metadata a:n1s
vaMsyaUoyalupvANS

\. _/

g A 585ana
NISEUAIISNDSUILTASDASIVULA:NISHIVIUYDY fionssu
CKAN Ta Hands-on

\ / / naadv

a A t5s:uu
RIS8UENUISOIEIU CKAN LWaa$1v Open Data Portal CKAN /
/ Internal Data Catalog Wovdiu OU-QduU

\ y nauv

4 N
NISguauIsnoonuUUlAsvasvNMsdatiudoyali
doQAdDLNUUIASTIU metadata

\ J U




Ig) / Foundations of Data Governance and PDPA

*  ANUAUUARISYU:RUSKISOTUTDYA, WInuhno1oulouiy, DPO,

Data Steward, IT/Data Analyst
+ sduuumsaou: In-class Discussion, Lecture
o S:zg:dAN: 3 BOlWY

DVAUSINDUUDVKANGQOS

/

rangasloonUUUUIWaYWuZuNSUSKISSaNsUolya
(Data Governance) oghvotdus:uu wSouBoulevniu
JorhKkuanvnnkuIguoY PDPA  IWalKDoANSaIuUISn
uSkisUoyalaogivdaoany TJsold ua:aoanaovonu
nNKUY

Understanding Data Governance (45 uin)
PDPA and Its Link to Governance (45 uin)

Building Practical Data Governance in Your

\ Organization (90 unfi)

\

WauovMsiSou (Learning Outcome)

_/

4 N
WNIDKANNISUDY Data Governance 1a:ovAUS:NDURA
GhAcdluusunNovLANS

\_ y

é Y e

_ . . N 383ana
DSUNYAULBDUTYVS:KOID Data Governance fU _
., N onuUs1tu
NNKUY PDPA TdDehvQnCcinv L
v sulssu

\_ Y

4 )
S:yUNUINKUNAYDOUAAINSLLA:LLUDNIVNISDANS
Joyalhaoanaovnu PDPA Ta

\_ y




Ig) / Data Governance and Catalog Essentials for Effective Data Management

AnaUUARBoU:IKINAAGUTDYa, IT, Data Steward, Data
Analyst, DPO, Wushiss:uuuoya

« sUduuumsaou: Lecture + Case Discussion + Hands-on
Workshop

e stgzda: 15 Su (9 $ouo)

DVAUS:NDUUDVKANIQOS

ha“nqmsﬁaanuuuLnlv‘\}ala§ua§1on:nuuﬁiatunénmsuh
Data Governance ua: Data Catalog ogoilus:uu
wSoUfDNSSUIBVUNUANEI9IRRISIUEIUISNDDNULUU
TAsvas1vToYaNIKUIEUAUUSUNDVANSUDVAULDY SDVSU
Mst3doyaogividus:ansmw TJsold ua:asdoaoula

/

e Core Concepts of Data Governance (3 $3luv)
e Metadata & Data Catalog Basics (3 331Uv)
e Workshop — Design Your Data Catalog &

\ Governance Map (3 52luv)

/

WavavMsISau (Learning Outcome)

r \ )
WtoKranMsua:lnsvas1vUdvS:UU Data Governance
na 353ana

\ J/ fionssu

é h nav / ms
oSulgUNUINYDVYUAAINSIUNS:UDUNMSDaMSUDa unauo
la: metadata 1A uuAa /

\_ y ms

r N 31AS1iA
dwnsnoonuuUlASVSIVUDY Data Catalog Lazs:uU nsuAnNy
msdatfudoyaldovduldogvtnun:auy

- J Yy




Ig) / Strengthening Data Governance, Data Catalog, and PDPA

« AtuauuaniSou: Data Owner, Data Steward, IT/Legal,
lmhuwﬁﬁomsuaua WUSKISs:uuUoa, DPO

« sduuumsaou: Lecture + Case-Based Discussion + Hands-
on Workshop

*  S::DaY: 2 U (3ua: 6 B2TUL SoU 12 FIWY) WauavMsIseu (Learning Outcome)

- - f N
DVAUSINDUUDVKANTQOS o ] . 4
- N oua:3tAs1:KlAsSLaSIY Data Governance N
/ nangasdgnoonuuuldukangass:o:du &IMSUNUSKIS HUdUNUUSUNDYANS
uasnuAudoya tWads1vAIuNDKanNMIsupvsssUAUIa \. /
Joya ovAUs:npuua:AdUdIAtYudvsssunulIadolya 4 A s25ama
NS:UDUMS NspuLazIasFIuluNMsdamsssuiivnadoya IoulyvuudAQ Data Catalog NUNISUSKISDQNS ShUs ety
NMsANLduN1Iscinva ALNYITDY UANSTUANUL voyaonghvldus:uula L
v suissu
\ y
o o r 1
e Foundation of Data Governance & PDPA (3 $2luv)
- WNIBVIUS:UU CKAN tWodas$1v Data Catalog DSvla
e Data Catalog & Metadata (3 52luv) 8
e PDPA + Governance Integration (3 331Uv) \. J N\

\ CKAN Hands-on — &$1v Data Catalog d3v (3 zZ'DTU\))/




B) BDI'S TRAINING CATALOG

Kangasaiu
Data Visualization

Dashboard Masterclass: From
EDA to Data Visualization

* Introduction to Business Intelligence and Tools,
Dashboard Design

* Basic Exploratory Data Analysis

« doutdmistdinSovido (Power Bl KSo Tableau KSo Looker)

« naaovm Dashboard ua:tihiauawaviu

B Next-Level Bl: Dashboards, DAX & Data Science

« Advanced Business Intelligence Strategies
‘ Bea Complex Dashboard Design
» Advanced Visualization Techniques
Day . Advanced DAX and Power Query
* Machine Learning Integration
* Python and R Advanced Scripting

oltautrnuoiuaiuisndoaisvoyalangnvsatou lwnoveg
ua:gus:ansmwlasluondudoviwugiuldoinAdn

Beyond Bl: Advanced Data
Visualization with Data Analysis

* Simple Correlation and Regression Analysis
» Correlation and Visualization Techniques
Data Preparation and Preprocessing
Multiple Correlation and Regression Analysis
Classical Time Series Analysis
Advanced Visualization and Reporting

D Power Bl in Practice

lasSguuadasyuuudoyaliwsoudins1:k Ao Power Query
asw Data Model ua:gas3insi:rgoyacdsy DAX
ponuuusigviuua: Dashboard dcansiwrnankarosduuu
us$srwviuriu Power Bl Cloud ua:dvoiuuuiiadialanni

‘ i 1SUAUISLIU Power Bl Desktop ua:iBouciodoyaninkatgunan

Day



B) BDI'S TRAINING CATALOG ¢

nangasaiu yowutriuviuauisndoaisdayaldogvsaou Whtoohe
Data Visualization ua:gus:ansmwlagluondudoviwusuidoinadn

Excel for Data Analysis: From Data
Prep to Advanced Insights

* 1SUAUIBVIU Tableau Desktop ua:mANUKNPNRUAMWLDQdDUUDVIUSUNSU e Gn das:sdou uarmaduazaradoualkwsaulsoiu
Day . goudo Sams uaasgudoyavINuKkavclv a ogivijus:ansmw . WWORBU Excel tWadans wlav ua:=asdyoaouniu
asronswrhankarwsduuu 18u Bar, Line, Pie, Scatter, Treemap, QNdovUDLTDYA
a: Combination Charts * 31As1:KUDYacdy Pivot Table ua: Pivot Chart

E ) Tableau Essentials for Data Visualization

SiAsRdpyaddyMsvandy Msdaaau mists Filter ua: Hierarchy - Wingovliomvanaua:wWioosdugotwarANUFUWUS
MuwuAua:3IAs1ATaYaIBONIMAaastu Tableau tudoya

asogasAiudtuua: Table Calculation 1Wa31AS1:AIBLEN + asromsthiauadoyatugUiuungiiovie doansld
IBWoRBUAUSUR (odNus MssouAT ua:msudavdoya sawu

a$o Cluster, Forecast ua:duuusliu iwasiAs:kdayaldomamsad

oonuuu Dashboard ua: Story Adoans Insight Tdpgvdamuua:iuauwus

us$s1wvIu Tableau pgholioodw Noosuladua:MmeluovAns




Ig) / Dashboard Masterclass: From EDA to Data Visualization

/

[ S | "

AUFUUARISYU: 1OWKUNN JIDADIUSADULBEDIBIYLINYDNUTDYAUDD

KUDYVIU wazNWIWIKLIY MSAD NS:UdDUMSMYIUYDYDVANSIJUDEVA

azWiuNsnadaudiuassn:cun BDI mKkua

sduuunmisaou: Lecture, Problem-based Learning, In-class
Discussion, Workshop

szg:10al: 2-4 du

DVAUSINDUUDVKANGQOS

nandas "Dashboard Masterclass: From EDA to Data Visualization”
WukdngasidoluamsiyowauiAnu:nis3iasihla:msthiausdayangoiio
D1BW nsaunauc?ouciuuaﬁomos,sﬁaéaaig: nIsoonuUULQBsUDSa thAUANIS
drsoouasdias1:hdoyaldoan sudvnistdiadoviiodudalalssudugoosv 1Bu
Power Bl kg Tableau iWwoadwnmwihiauadoyanius:ansmw Tasidumsi3ous
WiulAsvVILURUADSVATETDYaDINKUDYVIUKEDTDYaaISISTU: IWDTRNLTNDUSY
awnsaulavdoyadutrnargidudayaldudnfaduauumsaadutoldonagnsldogio
urivso

Day 1: Business Intelligence and Tools, Dashboard Design

Day 2: Exploratory Data Analysis Basic

Day 3: @auldmsisindoviio (Power Bl Ko Tableau Kéo Looker) tunisasivo
nswupvdayatusUuuucho a twomsthiauadoaya WudAa a:mMsAaautoldv
ulouy

Day 4: naapvn Dashboard ua:tihiduswaviu laglddoyauovkuidgviuw Ko
JayalUauovchvous:inARpgluusuniGednunuktisuviu TastdnousRTaAnuIUITU
sUuuuyavlAsvIUS:U:AU

WauovMsISau (Learning Outcome)

( N )
WISguaIsnPDNUUUSISMsIiudayaldous:snsia dunutu
2&1vQNADY KoviSau

\ 7 \\ y

. - L ) ) )
WISguanuIsamMA U OUDYatcia:us:Lnn dou
ua:asuwatsoanadoindoyaldogivogndoo Ua1isu

7\ y

- 4 3
WISgUaIsSaMAIUDUDYaLca:Us:LnN aaulthtaus

ua:asuwatdoandoindoyaldogivogndov Haviu

S 4

, N ( h
WISguUAISOBLIASDVUDUS:LNN Data Visualization aouufuantn
duwugula ADLWOLODS

= S y




Ig) / Next-Level Bl: Dashboards, DAX & Data Science

*  ANUAUUARISYU: 1DIKMUNN RIJADIUSADIULBYIBITYLNEDNUTDYAUDD
KUDEVIU UazlNLWIKLIE NMSAD NS:UDUNMSHIVIUYDVYDVYANSLUUDEIVA

uaWiunsnadoudiuassn:=anun BDI mrkua

+  sduuvumsaou: Lecture, Problem-based Learning, In-class

Discussion, Workshop

e S:g:Dan: 2-4 du

[

DVAUSINDUUDVKANTQOS

nandas "Next-Level Bl: Dashboards, DAX & Data Science”
1Wunangass:aunalvALLWIUNIANU:MSIIAS1RLA:IEa0MWIDYA
1Boan TasiumsidiAdooiionossiodvasy:ANUaTY HIdhausuD:1a
1SuuSiNAGATUFOTUMSESIVILABUDSA MSLTsuaASUA NMSasIv
LuUShaovdoya La:MSIBNIIMSAUDUIAW:MY Waansaulao
Jayadutknagildumwdayaninoukuigua:aluayunsaadutono
ssivldpgviuds:ansmw

- Advanced Business Intelligence Strategies (120 uin)
- Complex Dashboard Design (120 u1n)

- Advanced Visualization Techniques (120 uin)

- Advanced DAX and Power Query (120 ui)

- Machine Learning Integration (120 u1n)

- Python and R Advanced Scripting (120 uin)

- Project (1-2 3u)

WavovMsIiSgu (Learning Outcome)

~ N )
— 1552 i 3 - . 25Ul daaudiuanin
WISOUaWISDIEISNMISNKUI:EUNUBaUDyanauld NOUWALODE
\_ 7 \U Yy,
r N\ ( )
h T | 1 — - (-] aau
WISguUdIuIsalawadasuoinnisdiAsizhkiazuntauo o
v . L ulaud
Walaogvgus:=ansnw
Waviu
\_ J L /




Ig) / Beyond BIl: Advanced Data Visualization with Data Analysis

+  ANEUUARBIUIKIA RTADIUSADIUIBYIBINYINYINUTDLE
UDVKUDEVIU LAz dWKuIg NIsno ns:u:)umsr]"wmuua\)
ovANstJuagvd wazWiuNmsnadaoudiuassn=cun BDI mkua

« sduuumsaou: Lecture, Problem-based Learning, In-class
Discussion, Workshop

e Stg:daY: 2-4 du

DVAUSINDUYDVKANGQS \
Data

nangas "Beyond Bl: Advanced Data Visualization with
Analysis” 10urnanaass:augoRyoIduMsWaUINNU:MS3IAS1KRIDYA
1BLANA28INATANMYATNATUFY ASDUAAUNISILASIERADIUFUWUSSIKI10
ouds NMIsnanoy waznN1sdtAsizkounsudal lagpdpusud:lAlsous
58N1snvafansudou misudana ua:nsus:gnNAaldLwoas$1oAIUITNTD
1BodnoIngadoya IWUNsURUaDSvAdLIASavionvandua:sowduds
Ms3tAs1KdpyanAualy

- Simple Correlation and Regression Analysis (240 uin)
- Correlation and Visualization Techniques (240 un)

- Data Preparation and Preprocessing (240 uin)

- Multiple Correlation and Regression Analysis (240 uin)

- Classical Time Series Analysis (240 uln)
- Advanced Visualization and Reporting (240 uin)

WauovMsiSou (Learning Outcome)

4 Y4 )
| T— | 1 — - b aau
PISgUaIIsaLdINaasUDINMs3LASIEA N1SaSv GhiaUD
(LUUDIaov wazuntduowalaogivigus:ansSnmw

WavIu

\_ '\ /
o o N N\
WIssuauIsatdinsoviipUs:tnn Data
Visualization dugvld ua:awnsaldinsooio aDUUFUGNKTH
Js:tnn Data Model dnsuitnsovidonivdiu Bl Ta ADUWOLODS
ogvogus:ansSnmw

VAN Y




Ig) / Power Bl in Practice

(

DVAUSINDUUDVKANIQOS

nangastoonuuuunWoRIZsufdooMstdviu Power Bl
Goodw Tagisudoudmsiassudoaya Mms3iAs1zRddy DAX TU
pufivnisoonuuu Dashboard
nonssu Workshop uwa:ldstondosvaaona 4 Su

\

AUAUUARIEEUISIKINA RTADIUSAWIBE M ItUINYIAUTDYA
UDVKUDEVIU LAz moWKuIg Nsno ns:u:)umsr]"wmuua\)
ovANstJuagvd tazWiuNmsnadaoudiuassn=cnun BDI mkua
sduuunmisaou: Lecture, Problem-based Learning, In-class
Discussion, Workshop

szg:1Dal: 4 du

~N

2810
ua:nstadovdoudoya Wiu
Day 1: Power Bl Overview & Data Preparation

Day 2: Data Modeling & Basic DAX

Day 3: Data Visualization & Dashboard Design

Day 4: Storytelling & Final Project

/

WauovMsisou (Learning Outcome)

r N )
. s a dou

ZzsmuLPower BI Eomoumpwswaumauaga ns daus
wdavvoya [Uoutivnisdasiv Visual Dashboard HavLIU

\_ 7 U y

é N[ N
WNtoMstd DAX tumisasivAudnu ua:dtAs1KkLGY
an

\. / aouunuantn

7 ™~ ADUWILODS
2oNUUU Report ua: Dashboard Adoaisdoya
pg1vidUs:anSnmw

\_ 7\ _J




Ig) / Tableau Essentials for Data Visualization

+  ANEUUARBIUINKINA RTADIWSAIUIBYIBINYINYINUTDLA
UDVKUDEVIU LAz moWKuIg Nsno ns:u:)umsr]"wmuua\)
ovANstJuagvd tazWiuNmsnadaoudiuassn=cnun BDI mkua

« sduuumsaou: Lecture, Problem-based Learning, In-class

Discussion, Workshop
e S:zg:DAN: 4 du

DVAUSINDUUDVKANIQOS

\

"
—

/ nangasdinu:dSugndoomstdviu Tableau ghouuto
WiunvAUINDIBVINATA NMsasv Dashboard ua:nistaow
ddedoya RISsup:lailnasvsumunsoua:ldsudolauauu: 1Wo
dawnsadl Tableau JBtunisiowulanun

Day 1: Getting Started with Tableau

Day 2: Data Aggregation, Filtering, and Calculations

Day 3: Dashboard Design and Interactivity

Day 4: Data Storytelling and Final Project

.

WavovMsISgu (Learning Outcome)

4 ™~ N
. e y , L dou
(5vu Tableau [advucimMsidoucipualasouIDya thiaus
TJoutivnisasiv Visualization wuuiiooBw HavIU

\_ ) )

N/ )

wtorsannmisoonuuu Dashboard wa:nisiaitsoo
adgvoya (Data Storytelling)

\. J aauuiuanin

r \ ADUWIOLODS
asv Interactive Dashboard fdwisatdoiutu
DVANSIADSY

\ 7 L Y.




Ig) / Excel for Data Analysis: From Data Prep to Advanced Insights

+  ANEUUARBIUIKIA RTADIUSADIUIBYIBINYINYINUTDLE

UDVKUDEVIU LAz dWKuIg NIsno ns:u:)umsr]"wmuua\)

ovANstJuagvd wazWiuNmsnadaoudiuassn=cun BDI mkua
« sduuumsaou: Lecture, Problem-based Learning, In-class

Discussion, Workshop WauovMsISou (Learning Outcome)
e Stg:daY: 2-4 du

f Y 4
_ o JusnLasSgULa:YaNISUDYaDeNvuUsS:aNSNWADY aaulnaud
9vAUs:NDUUDVYKaNgas Excel Waviu
( \ J G
nangastoonuuuWorRNAovMstS Excel 1utndoviio o, o _ e N )
_ e e = . /- (Baasua:wonsulunisdins1i:khuoyalaoenv
SIAS1:KUDYaDEvIDDIBW ASDUAQUALLLCNISIOSEUTDIA NS v . v
T P o : i v AdDOVLAAD
WBWonsudiAs1:k [Uoutivnmisdoaisuoyamiu PivotTable, | )
Chart ua: Dashboard gisguo:aisatinousIUBIaosvniu R
Usatuviuus:n dasv PivotTable, Chart ua: Dashboard msetu aouURUaKth
Excel 1a ADUWOLODS
« Day 1: Data Preparation & Cleaning in Excel Y
SiAs1hUDYalBvanua:zulduswaawsadusduuun
« Day 2: Formula & Functions for Analysis Foarslasawu
J \_ J

\ Day 3: PivotTable, PivotChart, and Dashboards /




B) BDI'S TRAINING CATALOG

Khandasaiu

B Sci AULIUAIVISDIIAS1RTDYALBYAN ADUTDNESSD
ata dcience uazasouuomvdaadulonduinasuadedoya

w .

iy

@,

Recommended

Introduction to Data Science, Al Analytics,

and Basic Python
Advanced Techniques in Data Science

and Al Analytics

* Introduction to Data Science and Al Analytics )
» Basic Python for Data Science
Exploratory data analysis ‘2-10 fj Neural Network

Basic Algorithms for Data Science & Al Day ° Deep learning
Introduction to statistics GPU-based deep learning library and tools

Text mining

Social network analysis
B Intermediate Data Science and Al Analytics Image analytics

with Big Data Video analytics

Day ° Big Data, Al and Machine Learning Algorithms Basic Natural language processing + LLM
* Big Data & Al Analytics and Programming
* Business Intelligence and Bl Tools

‘ 3-7 - Big Data & Al Management Voice recognition



Ig) / Introduction to Data Science, Al Analytics, and Basic Python

l\)aulunma\)umnau (PrereqU|S|te) gnnu:Munidsunsumuilania ua:
n:nusmoancuuaomu wazWiuMsnadauduassn:uasaaddovdu cnui
BDI mxua

sduvunisdou: Lecture, Problem-based, Workshop, Project-based
szg:1da: 3 - 7 du

DVAUSINDUUDVYKANIQOS

Introduction to data science and analytic thinking (1 Ju)
o What is Data Science?, Making impact with Data

o Basic skills for Data Scientist and Data Science Process
o Basic Data Visualization (0.5 Ju)

o Application and Use case

Data science with basic Python programing (2 3u)

o Basic Python Programming

o Data Science Libraries

Introduction to statistics (1 Ju)

Exploratory data analysis (1 Ju)

Basic machine learning (2 Ju)

o Introduction to machine learning

o Data Science process with CRISP-DM

o Unsupervised Learning

o Supervised Learning

WauovMsISou (Learning Outcome)

4 4 D
WIsSguaIsamAIUdoUpyaucia:us:zinnuas dou
dasuwalsoanaoindoyalaogivgndov Uo1gu

\ \ y

r a )
WiISguadIusauguidsunsumu R 3o Python aouUfUaKh
WWarhAwa:oadoya ua:dululaadiAs1zAwUIU ABUWIIODS

L \L /

4 4 -
RSsUaIsnasvluloantiamaaswuguomu aauanUsiy
USUNUELVILTAADUEIDY ) HasTiako

HWavIu

\ \ y

r a )
WISsuanuIsalaIwaasuyoiNnMs3tAs1zAllaz:poNiluy dnauo
misuhtduawaldoginvijus:answa Waviu

\ \ y




Ig) / Intermediate Data Science and Al Analytics with Big Data

(

l\)aulunma\)umnau (PrereqU|S|te) gnnu:Munidsunsumuilania ua:
AxWSNMvanadovdu uazWiunsnaaauduassn:ua:adaidovdu cmun

BDI nmxua

sduvunisdou: Lecture, Problem-based, Workshop, Project-based

szg:=10al;: 3 - 7 Ju

DVAUS:NDUUDVKANGQOS

* Big Data Management (1 3u)
o Introduction to Big Data Management, Key management issues for
Big Data
o Architecture for Big Data, Big Data infrastructures
o Big Data: Security, Ethical and Legal considerations
» Big Data and Machine Learning Algorithms (1-2 3u)
o Introduction to Machine Learning with Big Data
o Supervised Learning and Unsupervised Learning in Big Data
+ Big Data Analytics and Programming (1-2 3u)
o Machine Learning with Spark
o Parallel computing architecture
o Apache Spark
¢ Business Intelligence and BI Tools (2 Ju)
o Business intelligence and Bl Tools
o Creating basic charts and graphs

o Dashboard Design

WavovMSISouU (Learning Outcome)

- N O -
_ 2nUs1®
vglsauawmsnmnmmmtauauauumthm inAlulad -
ALNgdUDVUA:uNADDEIVNISUSgNAIBV Ul .
UDOgU
\ J U
4 N N
WisSguasawauunlulaantuamMaaswugiuadgy aouUfuaKt
Spark R 8D PySpark ADUWIL0DS
\ 7\ y
N N
WISgUaIISaUaQOYWaNs3ILtAS1AgDYavuNalKnd unauo
ua:oonuuumsuilduowaldognoidus:ansSwa Waviu
\. 7\ y




®
Ig) / Advanced Techniques in Data Science and Al Analytics

[

SouluAdovduinou (PrereqUISIte) mumsausunanams
Intermediate Data Science hsamumsnoaaun:nuswumuua Ju
na1omv Data Science mui BDI fkua

sUuuumsaou: Lecture, Workshop

szg:1oan: 2 - 10 du

DVAUSINDUUDVKANGQOS

rangasdgnoonuuulWalasuovAnW§luMsUs:udanadayaus:nnTudTasvasowsu IWaldeo wa
536To wa:lwdsnus souRvnadfvsanasiumoauilaynnus:augua:msus:gndldsanasiutwonis
Sias1:Kdoya lagmisaouo:tldukannis nQUWUZIU ua:mswasulutaanis3tAsi:klagtslauns
uSosuuazidoviio 15U Tensorflow

WOuadu Warnangasuuvidulugagoslastunda:luqafaoud:ussenukanNIsLa:NOUHNDULAz W
A28 Workshop  tWwathiiduuldnaaovldindoviiaiwonaaaumsus:udanadoyals:anciv a
Tagus:uitumsioaINisaau 2 SudsluQa Rasuanusatdanluqanikunauiuusuntumsioiuyov
Rissula

« Neural Network (2 days) (Al TafvkuQ)

* Deep learning (2 days)

* GPU-based deep learning library and tools (2 days)

* Basic Natural language processing (2 days) + LLM (1 — 2 days) (optional)

*  Text mining (2 days)

* Social network analysis (2 days)

* Image analytics (2 days)

* Video analytics (2 days)

* Voice recognition (2 days)

WaudvMSISoU (Learning Outcome)

4 Y
WISgudAD W buazawsaus:udana/dlnsiA
voyauds:inniwaonus (Text File) T

\, S

a D
vgl§auUnmu16120ua~anmans:uaawa/:‘)msw:ﬁ
voyads=tnniwmwla soudoiou

\. / ua:

7 ™~ daoauudfnua
WISguUUAUINIDUa:auIsaUs:udana/SIns1:A ADUWOLODS
Joyaus:nniwasdalola

\ 4

N
WISguUUAUINIDUa:auIsaUs:udana/Sns1:iA
voyaus:zinniwaldevla

\ y




B) BDI'S TRAINING CATALOG

Kangasau

AT MsiBUDyavIuLWUN
@ Recommended

A) Data Engineering Fundamentals

* Introduction to Data Engineering
* Basic/Intermediate ETL and data cleansing
@Y . Relational database / NoSQL / Data Warehouse

Concept
* Cloud data storage and backup process

B Intermediate Data Engineering & Services

» Data sources
Metadata Management System / Data Catalog
Data preprocessing using python

Data Exchange Services

Micro-Service Concept, programming, and API
design for data services

Web scraping / Internet crawler

asrowugudunvlumssamsdoyamaluovAnsagnoldus:uu
Data Engineering Qe e Nelleain i iEpErnlap s SR G USSR

Advanced Data Engineering: Building Secure and
Scalable Data Platforms

* Data integration and service

* Big Data ecosystem and platform

» Big Data architectural design
* Information/Cyber security and tools




o
Ig) / Data Engineering Fundamentals

(

WouluAdipvduinou (Prerequisite): UNNUY:NILVY SQL ua: n:nuwumu
cnumuuauamumsnoaaumumssn wa: muuaualua\mu aui BDI

nKuQ
sUuvunmsaou: Lecture, Workshop
s=g:1dal: 7 du

DVAUS:NDUUDVKANGQOS

* Introduction to Data Engineering (1 Ju)

~

 Relational database / NoSQL / Data Warehouse

Concept (2 du)
* Basic/Intermediate ETL and data cleansing (2

du)

* Cloud data storage and backup process (2 Su

)

WaudvMSISuU (Learning Outcome) |

_/

N f N
WISEUDADWINTIDWUFIULSDVIFDNSSUYDAla:NIS dou
{AUsSMsdoya UDIau
7\ /
2Us®y
WISguasnosSUEiivannsmsmniuqQuadoya n$o
J | @audnwa |
o A\ )
AIBoUaIISNAaAvUA:AVATWUTIUEIKSUS:UU
Jiudoyauuu SQL ua: INokanmsuovAavdoya
\ y
o . A douufUa
nWiSouausanins:uouns ETL (SQL to Kt
Datawarehouse) 1a ADUWOLODS
\ y

~

WISouaIwIsanINs:udums Backup doyala

v




Ig) / Intermediate Data Engineering & Services

. Youlundpvduinau (PrereqUISIte) mumsausunanams Basic
Data Englneerlng hsamumsnoaaumﬂuswumu Data
Engineering cmun BDI mrua

« sduuumsaou: Lecture, Workshop, Project-based

e Stg:da: 7 du

2vAUS:NDUUDVKANAQAS

v \
/ * Data sources (1 Ju)

* Web scraping / Internet crawler (1 5u)

o Basic web scraping
o Social media scraping using Python
o File (PDF) loading
* Metadata Management System / Data Catalog (2 Su)
« Data preprocessing using python (1 3u)
» Data Exchange Services (1 5u)

* Micro-Service Concept, programming, and APl design

WavavMSISuU (Learning Outcome)

for data services (1 Ju)

f N
dou
WISOUAIISOAUKY GV Lla: preprocess Uoyavin dnaus
uha\)uauammaannma:)ua\)nuusunmuTo
Wwaviu
\ y
4 N\
NISgULTOKanNIsua:tnAdAd IKSUNISWAIUIUSNIS _
g 2nuUs1®
Joyanmmnsy
\ Y




®
Ig) / Advanced Data Engineering: Building Secure and Scalable Data Platforms

[

DVAUS:NDUUDVKANGQOS

WouluAdipvduinou (Prerequisite): kiumsausuKaNZQas
Intermediate Data Engineering nSawiunisnaaauAIUSWUZIU
ua:gunaiomv Data Engineering A BDI mkua
sUuvunmsaou: Lecture, Workshop

Stg:dal: 6 Su

Big Data ecosystem and platform (2 5u)

Data integration and service (1 5u)

Big Data architectural design (2 Su)
msoonuuuamdaanssudksu Big Data Platform Taewiu Hadoop
Ecosystem ua:mstdon Service Components AkNzaudm1Su
Jaya/TongUrymiiass:uuoui:wouln msAaidaninAlulagdhums
msysounmsdayawalhidayaua:nalnmsidoudogiudoyany

wuu Relational Database ua:iiuu NoSQL whnu Big Data Platform

Information/Cyber security and tools (1 Ju)

WauovMsISuu (Learning Outcome) |

. é )
WISgudA W buazawisndadouazaoAmwugiu
stuuZuUoyauuu NosQL la
aaudinuanitn
ADUWILODS
Wisguawisanins:udoums ETL (NoSQL and File
System to Data lake) Ta
RiSsuaIsnPonuUUaNUagnssus:uuinaId daauunaud
cwusunmistsoiula Waviu
[ RISoUoranmsidovAdulananiudolya
doudDisu
[@lé'aumﬂoha“nmsfs:a\) Data Virtualization
. J
WISEUSNUISODAMS La:ystunNsvoalluu a@ouufUaKth
ADUWILODS

Streamlng a




B) BDI'S TRAINING CATALOG

[ h
Kandasaiu (KAUYIULA:HUSKISLTNDKANNISUDY Al
ua:aiwisahluds:gnatdnuns:zudounas

Artificial Intelligence (Al) B AT T

C ' Landscape of Al Ethics and Trustworthiness
ADWSWUZIUNMVAIU Al ua:adagromstdoiu Al tuddauds:515u

tnAlulad Al AdAcy (Generative Al, Machine Learning) 3 hr Uryrniguosysssuua:aduigatinNovnadunu Al
‘3 hr. n']s[UélauuUa\)UD\)Dc]a'-]HnSSUD-]n AI Héﬂﬂ'\SE‘i’lﬁmlﬁUDﬁUDgEJSSSUlla:ﬂ:)']ULi'lll-;E)ﬁE)ZU AI
wusTiuEATURRUSKISADvaQMU llu:?h’]DP'lSﬂ‘lﬂ_UQllaUEUfU‘lUS:OLi‘Tij\UlJS:lnFTUUU‘]O'lhu Al
o c & o i o« A Quiz KanMmsosysssudtytyrds:auy ta:NMsUs:gnalEviu
A2DENVDVANSTULNINUS:aUADIAISDIUMSTS Al
Workshop: Al Readiness Assessment > Quick Scan Tonmatu
DVANS > Mss:yYnaNTANgNIWIUNMSIS Al > misdaarcunudinty

A Al-Driven Decision Making for Executives

D Al Maturity Analysis & Planning Workshop

* Us:lou Al Maturity
‘3 hr. pvAUS:NDUAAtUIWOWUUN Al Maturity UDYANS
B #Strategic Al Adoption and Implementation (nagns / Scuusssuy / Joya /inAlulad / Anu: / SSSUNAUIA)
Gap Analysis
Al Literacy for Leaders dausua: QKA
‘3 hr Al Tools for Efficiency Al

Al Use Cases for Smart Working E ' GenerativeAl for Data Analytics
* Generative Al Apo:ls

Unlock Al with Prompt Masterclass . L
Data Cleaning ua: Data Transformation g Al
Al for everyday work Workshop Day s .
Data Analytics adg Al
Data Visualization cog Al
aslulaawensniua:Amuutigonagnsade Al
as$rosrgviunaziansovoindoyadoy Al




o
Ig) / Al-Driven Decision Making for Executives

*  AUAUUARISYU: WUSKISNNS:OU
« sduuvumsaou: In-class, Lecture, Workshop
e Stg:dal: 3 3dOlo

DVAUSINDUUDVKANIQOS

daaus:=avA

¢ Wowans:nuuov Al ciossno
« Byuglomatumsus:gnais Al tuovAns
« wWtoUovydatylumsaadutoun Al L3

LUDKINISDUSL

e nAlUTag Al Ad Aty (Generative Al, Machine Learning)

mswésuuUaouaoqmamnssumn Al
e uudlUUEATYARUSKISADVAQMU
e C(DoghvovAnssuthiUs:aunwdsotumsts Al

e Workshop: Al Readiness Assessment > Quick Scan

TomatuooAns > NMss:yRaNDANgNWIUNSIS Al > mis

daardundiudincy

WaudYMSISoU (Learning Outcome)

[ N f N
Wissusoninatulag Al lwhtowans:nuuov Al CiD
SSAD KSDDVANS
\ y
. - . - r - N
WISouLiSeusSoMalumsus:gnals Al twoaso 2nuUsy
AtUAILA:WUUS:ENSMWIUDVYANS tusuiSgu
V.
4 )
WisoulnoUodudAcglumsaaduloun Al nidna
gNS ua:zuudMotumsul Al tdagvibus:ansniw
\ J U .
é N[O ~ D
WISsuloMsUs:iounIwwSauaiu Al Ms3LASIA onUs1y
u o u o . uas
a:nstaonisnsowcauunaiu Al GEUDHALIU
\, A y




Ig) / Strategic Al Adoption and Implementation

¢+ ANALUARIBYU: 13 IKNANDTU
« sduuvumsaou: In-class, Lecture, Workshop
e Stg:dal: 3 3dOlo

DVAUSINDUUDVKANIQOS

daaus:zavA

WhtoWumuwow Al ua:nismvutudsaus:3idu
awisnidiadoviio Al Wumutumsrioiuld
W oUoADdSs:IvLa:DSysssulumsizoiu Al

(WiorwiMsousy

ADWSWUZIUMOAU Al
Aooghvnistdoiu Al tudsads=o13u
tnAdAMSIELIU Al pghvidUds:ansSnmw

govio Al Aurautodinsunisrioiu

e A%ovlpasioua:unTusumw
o ingoviiodraidyunaasioaoulonans
e Adoulbulanmuiuazdoans

NIsBoiu Al pghvsicyoarauazUanany

Workshop mist3 Al Tools tuviutonaisua:nMsuitaud

° ﬂ"ISHS‘UlDﬂa"ISlla:S"IEJ\)"IU

e msasivuazusuuciottom

WaudvYMSISU (Learning Outcome)

i 4 )
NISULTNOWUZIUYDY Al wa:misiiviutu
83aUs:015u
PnuUs1e
tusuiSsu
W DUDADSS:IVUA:DSYSSSUIUNISIBOIU Al
\_ J
4 A
) N 2nuUsy
asaldinsooilo Al Wugiutunmisiiviula ua:
uausnaviu
\. y




®
Ig) / Landscape of Al Ethics and Trustworthiness

DvAUS:NDUUDVKANIOS

[

ATUALUARIEOU: IKNANDTU & RUSKISNNS:AU
sduuumsaou: In-class, Lecture, Workshop
Szg:10al: 3 3Oluv

daaus:zavA

WhtoWuguuev Al Ethics and Trustworthiness

LWOWUZIUYDVUTYKINODATUDSYSSSULA:ANUUNLED 0D
Uovs:uuUnyouids:Qud

W louudMovmMsmnuquas:uudoyonds:audiulnguas
pInUs:inABuUUNAuUdryoUS:Qud

WpKINMISDUSL

ADIWSWUZIUNVAIU Al La:dagomsidou Al tu
853aus:o13u
UruniBonsusssulla:anulidotionooiiadunu Al
nanmsaAtyIReDAUDSYSSsULa:AD WG HDtU Al
wusmomsminuquadoynnids:auglasds:zinAsudhdiu Al

Quiz rianmsosysssuUryryls:auy uaznisus:gnaidoiu

WaudvYMSISuu (Learning Outcome)

WISgUDA W IDWUZIULNYINUNMSWaUUNULA:MSIS

viudoyouids:aud (Al) g1vidosasssuLa=AIY
SUNQUDU

G

2NnUs\g
tusuissu

\

S

v§l§auawmsnaéuwhénnwsﬁugwuuaoa§asssu
uazA WU Nolulnyoyius:aud wSounvs:y
UtukiNowiiadu twaansathluds:gnaisiu

MYUDVANS

\_

B3aUs:010uU sOudvNisooNUUUUNUINKSDUTyUIY

_/

(.
2

Mstdoiu Al AudodouaiiAdIuSuURQsDU
(Trustworthiness and Responsible Al) tuuSun
yovovAnsia

EouauisaBoulyvadudAtguDvNISWUUILA:

~

J

r

asjdsw
tusuissu
m Q&A
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Ig) / Al Maturity Analysis & Planning Workshop

¢+ ANAUUARIBYU:RUSKISS:AUFD/Na1v, IKINADIUNUYNSAEQS,
Innovation / Digital / Data Team
« sduuvumsaou: In-class, Lecture, Workshop

e s:zgzda: 3 BOUD . ) ‘
HaudYMSISEU (Learning Outcome)

- [ '
DDHUS:“DUUBDHB“QOS wWtouudAa Al Maturity uaz:ovAUs:noundvwacio SH{US )
/ ADIUWSDUTUNISTS Al tusuissu
nangastoonuuuUIWaBdutkovANSaIUISOUS:LTUS: AU
ADWWSDUtUNISTS Al (Al Maturity) Tdogoldus:=uu wsou
D1ouudMuvYWUUNLa:aaNuuUUlnsoMs Al Atkui:au Wiu 4 Y (
iASoviodnsABYNagnsua:Nionssy Workshop wuu UssiguaniuzAiuwsauyuovovAnsaiu Al ade
WUy LASDLUDUIASTIU
\ y onUsw
tusuiSsu
- N i Q&A
* Al Maturity — Concept & Framework (45 u1n) D1VUNULUDMYWeULNUa:DNULUUlASOMS Al
: . LWovaula
» Self-Assessment & Group Reflection (60 uin) - vova )€

\ « Al Planning Canvas (60 uin) /




Ig) / Generative Al for Data Analytics

*  AuaAUUAWISIU:U

—_ —

N3LAS1ATDYA, LOKUNNDvuWy, IT, Data Scientist

ynansnNalUArvIunUdDya
« sduuvumsaou: In-class, Lecture, Workshop
e S:zg:zaAN: 6 BOlv

DVAUSINDUUDVKANGQOS

/ kangas 1 SutoonuuuUIWalANIEEULTNTDUA:TS Generati}
Al lUuRgoutums3iAs1zAdoya AvudmsasUdoyadu mis
Avauuagiu msudavwaawsildumw TUoufivnisdoans
wadwsosgviioo8w ddulndoviionso ChatGPT, Copilot
ua: Al Dashboard Generator

lDKIN1SDUSL

\_ -

Introduction to GenAl for Data Analytics (1 5U.)
Prompting for Analysts (1.5 su.)
GenAl Toolkits & Plugins (15 su.)

From Insight to Story (2 sU.) /

4

WavovMsIiSgu (Learning Outcome)

lWtonanmsuov Generative Al ua:nisus:gnals 2nUs®y

tuvusLASIKUDA tusuiSgu
r n

BuASovido Al (1Bu ChatGPT, Gemini, Copilot)

IWDBD83LASIEK dsu uasdasuuuudoya
e onuUse

tusuiSau

4 m Q&A

naaovlsd Prompt ua: Plugin/Tool dkSudsio
Insight ua:doaniswadiAsizkKlaBaou

Ao




B) BDI'S TRAINING CATALOG

LWIUWCUUNLUDAQ Ua=AULWNTD tWalagguaduwsou
yovovANSiuNMsuNItnAtUlaguUtBTansY

A The Complete Data Journey from Collection B Introduction to Statistics
to Integration
* Descriptive Statistics

MsdisopAUIKUATISISTU:LLA:USBIUG 1-2 Day , .
* Basic Statistical Inference

« misdisooooulau (Online survey)
tdunvmslkhavovdoya (Data pipeline)
58msvatiu ua:Nsisoudoya




Ig) / The Complete Data Journey from Collection to Integration

+  AUALUARIBIURIBYINIYAUTDYA, Aududaya, ynnandlu
« sduuvumsaou: Lecture, Problem-based Learning, In-class

Discussion, Worksho — y
Rt S P WaudvMSISuU (Learning Outcome) |

DVAUSINDUUDVKANIQOS

4 N
nangas "Data Collection and Integration” 10ukandas WISsgUaIISNPDNILUUISNIsLa:thdoyaunislango daunuitu
onaummsnaanuuumlwawcumnnu uas nmuun?o?u tKN:dU HoVISvU
NS:UDUMSLAUSDUSOULLA: yseunmsdayapgnodus:ansmw \ y
AsounaulnAdAua:ztndovlpdAtYAvICNSE1SODA
AQLKUAISISTU: NspoNuUUMsdisooooulad Msasiv 4 N( )
ldunvonisikavovtoya duiivdsmsvalhuua:isoulgvdoya Nisguasamuuaus:tGuno:=thdoyauts ua:=s:y dau
DInukavcva lagyvidultrgidipusuaiuisadinowgiu Uszinndoyanonduldogiogndow Ua1dau
UszgnAtdtumistiusousouua:samsdayaldagvogncow I L ) L
Js:anSmw ua:ausatihdoyalutdus:TosuitunisdinsihAuas
dadutoldognvuLiugh Kodoousy DAY e N [ )

. . _ NISOUAIISNPDNUUUSISMSIAudayaldoeo niaus
*  MSsa1sdOvAUIKUAISISTULLa=US:51ua (3 BU) v HavIU
QNCDY
« msdisooooulal (Online survey) (3 BU.) \ 7\ J
« dumvomsirnavovdoya (Data pipeline) (3 su.)

+  38msdatfiu ua:msidoudoya (3 vu.)




Ig) / Introduction to Statistics

DVAUSINDUUDVKANTQOS

[

AUALUARIBIU:RIBYIsIYAUdDA, Aududoya, yuananaoTu
sduuunmisaou: Lecture, Problem-based Learning, In-class
Discussion, Workshop

szg:10aY: 1-2 du

nangas "Introduction to Statistics” Wunangasn
DONUUUUIWOIARITNDUSUITIDKANMSILA:LASDVUD
mvatanaArydinsunsiiasi:kioya launsaunau
NVANAIBOUSSENE z's‘;meumsaéuwua:agdénuru:
yovUoyaddumandciva ua:afdiBvouuiudu
Wugu Atumsasusvdviia:naaouauuazIuDIN
JoadIDEv JuKIVIKRWISgUAIUISOLEaDNIBINATA
Moananikuay wan>wkNgWaaws ua:thlu
Us:gnatstunisdiasi:Ala:aadulon1ossNonsonis
59uTdog1vbUs:anSNw Kodoausuilavl

e dnQuwsvusseny (Descriptive Statistics)
(3 -6 uvV)

WavovMsISau (Learning Outcome)

Wissuaisadsunatdoanaoindoyalaoeino unaud
QNCiov Waviu
WISguasathA>IwgMoanauistumsasddoya dou

[dogvQnaov Us1isu

+ afdwvouuiuduwusu (Basic Statistical
Inference) (3 — 6 BU.)




THANK YOU

CONTACT US

businesspromotion@bdi.or.th

Ins 02 480 8833 cio 9552 ua: 9579
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